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FORWARD LOOKING
STATEMENTS

The information provided in this presentation may contain "forward-looking statements" or
"forward-looking information" (collectively referred to hereafter as "forward-looking statements") about PureKana. In addition, PureK Holdings Corp. may make or approve certain
statements in future ﬁlings with Canadian securities regulatory authorities, in press releases, or in oral or written presentations by representatives of PureKana that are not statements of historical fact and may also constitute forward-looking statements.
All statements, other than statements of historical fact, made by PureKana that address activities, events or developments that PureKana expects or anticipates will or may occur in
the future are forward-looking statements, including, but not limited to, statements
preceded by, followed by or that include words such as "may", "will", "would", "could",
"should", "believes", "estimates", "projects", "potential", "expects", "plans", "intends", "anticipates", "targeted", "continues", "forecasts", "designed", "goal", or the negative of those words
or other similar or comparable words, and PureKana's and the Resulting Issuer's proposed
business objectives. Forward-looking statements may relate to future ﬁnancial conditions,
results of operations, plans, objectives, performance, business developments, objectives or
milestones. These statements speak only as of the date they are made and are based on information currently available and on the then current expectations of PureKana and assumptions concerning future events, which are subject to a number of known and unknown risks, uncertainties and other factors that may cause actual results, performance or
achievements to be materially different from that which was expressed or implied by such
forward-looking statements. Consequently, all forward-looking statements made in this
presentation of PureKana are qualiﬁed by such cautionary statements and there can be no
assurance that the anticipated results or developments will actually be realized or, even if
realized, that they will have the expected consequences to or effects on PureKana. The cautionary statements contained or referred to in this section should be considered in connection with any subsequent written or oral forward-looking statements that PureKana and/or
persons acting on their behalf may issue. PureKana undertake no obligation to update or
revise any forward-looking statements, whether as a result of new information, future
events or otherwise, except as required by applicable law.
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CBD MARKET
OVERVIEW

The U.S. market is the largest CBD market in the world.
Hemp CBD market is forecasted to grow 4X its current
size (19’) to reach $22B by 2022 , outpacing the rest of the
Cannabis market with a CAGR of 147%
Driving forces for the market expansion:
-

2018 Farm Bill
Increasing consumer demand
Product innovation
Brand building
Channel expansion

Consumers are adopting CBD as an alternative
to traditional pharmaceuticals for both general
wellness and to remedy speciﬁc ailments.
Source:
The Global Wellness Institute
BDS Analytics, 2019
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HEALTH AND WELLNESS
MARKET
A KEY GROWTH CATEGORY

Global wellness, deﬁned by the Global Wellness Institute
as the active pursuit of activities, choices and lifestyles
that lead to a state of holistic health, is project to grow to
approximately $6 trillion by 2022, becoming four times
larger than the pharma category as consumers seek
natural alternatives.
PureKana sees several horizontal integration opportunities through M&A to other Health and Wellness Products
including food, beverage and personal care. The company plans to leverage its existing distribution channels
and its online marketing expertise with these new M&A
opportunities to drive revenue growth, cost reduction,
and enhance proﬁtability.

Source:
The Global Wellness Institute
BDS Analytics, 2019
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The Graph below shows the 2020 market size and the
relative 2020-2025 CAGR for each of the hemp CBD
product categories below:
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US MARKET SEGMENTS AND FORECAST

CBD MARKET

Due to fast pace of growth in this category, CBD companies are increasingly taking a data-driven approach to
operations, investing in establishing different brands.

Pre-Roll or Flower
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0%

US 2020 PRODUCT SPLIT & INNOVATION

CBD MARKET

In addition, there has been recent attention to new CBD products innovating across formats, function and ﬂavors with the inclusion of active
ingredients e.g. melatonin, menthol and caffeine) to augment "supplement-like" claims that address speciﬁc need-states.

Product Type

Actual Retail Sales Value
Q1-2020, USD MM

Tinctures

409.2

Topicals (Excl. Skincare)

297.6

Capsules

204.6

Pharmaceuticals

186.0

Vape Oil/Cartridges

167.4

Pet

167.4

Beauty/Skincare

148.8

Gummies

130.2

Drinks

74.4

Other Edibles

37.2

Pre-roll/Flower

37.2

Syrup, Dabs, and Others
Total
© 2020 PureK Holdings Corp.

5.6
1,865.6
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COVID-19 IMPACT

MARKET UPDATE

The top 20 over-the-counter CBD companies accounted for
just 17% of the overall CBD market in early 2020, with some
3,000 other competitors crowding 77% of the market
Throughout 2019, the CBD market saw so many new CBD
market participants that those earning less than $1 million in
annual revenues occupy over 97% of the market, Brightﬁeld
concluded.
But the crowd of CBD companies is going to thin substantially
in 2020, with COVID-19 driving a likely “extinction event” for half
or more of those companies.

© 2020 PureK Holdings Corp.

10

THE WINNERS

CURRENT MARKET

The current market situation allows for two
outstanding opportunities in this market:
Niche CBD products that work for very speciﬁc target markets
or niche products, such as women or skincare products using
CBD as an ingredient.
Also, many people during the coronavirus pandemic are turning toward THC and CBD products rather than alcohol to treat
their anxiety, depression and chronic pain.

PureK Holdings Corp. corporate strategies ﬁt very
well with the current market.

© 2020 PureK Holdings Corp.
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OUR
STORY

PUREKANA
HOW IT BEGAN
PureKana was established in 2017, in Scottsdale, Arizona and
started as a high-quality hemp cannabidiol (CBD) based brand
with the mission to offer the industry's highest quality, most
trusted products through ecommerce platform and B2B
ofﬂine sales.
All PureKana products are full-spectrum Non-GMO, organic,
and third-party certiﬁed, and free of pesticides, solvents, herbicides, or chemical fertilizers.

© 2020 PureK Holdings Corp.
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BRAND PERFORMANCE

PUREKANA

There are over 3,000 establishments in the CBD space. However, when it comes to the top brand in mind, PureKana
holds outstanding positions:
PureKana ranks #3 in Unaided Awareness with 2.7% of CBD consumers aware of the brand in Q2 2020. The company’s aided awareness
ranks #7 at 16.8%.
PureKana ranks #5 in Purchase – in Q2 2020 7.7% of CBD consumers
reported purchasing the brand

Rank
1
2
3
4
5

Brand
Charlotte's Web
Lazarus Naturals
PureKana
Green Roads
NuLeaf Naturals

Rank
1
2
3
4
5

Brand
Charlotte's Web
Garden of Life
Hemp Fusion
NuLeaf Naturals
PureKana
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Brand
Unaided
7.8%
2.7%
2.7%
2.6%
2.4%

Awareness
Aided
27.0%
12.0%
16.8%
11.2%
18.8%
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PRODUCT SATISFACTION AND
BRAND PERCEPTION

PUREKANA

Over 90% of PureKana purchasers said they would
purchase again or recommend the brand to a friend

Rank
Overall Satisfaction
Packaging
Taste/Smell
Level of Effectiveness
Price
Purchase again
Recommended
Overall Perception

© 2020 PureK Holdings Corp.

Score
92.2%
91.3%
90.3%
89.5%
83.7%
90.2%
90.2%
89.7%
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CONSUMER DEMOGRAPHIC

PUREKANA

Stressed Out Millennials (Millennials that report using
CBD for psychological reasons) are currently a major demographic purchasing PureKana Products. In addition,
PureKana attracts high value consumers; these consumers tend to use CBD daily for one year or longer and
spend more per month than average.
PureKana indexes among the emerging Wellness User
segment. This is a growing opportunity as more consumers are turning to CBD for general wellness, stress
relief, and relaxation, rather than relief from speciﬁc ailments.

© 2020 PureK Holdings Corp.
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BUSINESS OVERVIEW

PUREKANA

The Business Model
E-Commerce – efﬁcient and cost-effective customer targeting & acquisition
Brick & Mortar – expansion of sales
Financial Management and Business Management Discipline
Innovation Pipeline
Experienced Management Team
Targeted M&A strategy in Health &
Wellness market

© 2020 PureK Holdings Corp.
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PURE CBD. PURE RESULTS

CBD Products
Quality. Functionality.
Current product categories include

Tinctures

Topicals

Capsules

Gummies

Pet tinctures & treats

Bath bombs
All products manufactured through GMP-certiﬁed facilities and undergo strict testing by a third party lab to validate regulatory compliance and quality.
PureKana adheres to strict packaging compliance following key federal guidelines and 2018 Farm Act for CBD
content and THC limits

© 2020 PureK Holdings Corp.
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MARKET LEADERSHIP

BRAND MANAGEMENT

Focused on brand building since its inception and generating sales directly through its own marketing efforts to enjoy
better margins.
Top 10 CBD brand driven by efﬁcacy and loyalty. Ranking of
#2 on Instagram with 100k followers.
Maniacal focus on quality, efﬁcacy, safety, transparency and
compliance
Clean ingredients:
Natural, organic,
non-GMO

© 2020 PureK Holdings Corp.

Signiﬁcant brand pressure to reach
consumers, drive conversion/velocities, and loyalty
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MARKET LEADERSHIP

BRAND MANAGEMENT

Social
Inﬂuencer
Platform

A scaled direct to consumer
platform capturing loyalty

Data-driven
Marketing
Mode

A highly targeted consumer
engagement model with
compliance

National
TV Asset

One of kind content platform
to drive education and trial

Highly invested with top tier marketing agency in building
out data driven marketing platform
Acquisition: strong conversion
rates

© 2020 PureK Holdings Corp.

Retention: loyalty and
recommendations
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E-COMMERCE OPERATIONS

BBUSINESS MODEL

Customer Acquisition

KPI Driven

Finding a high-intent audience, attracting qualiﬁed customers that will enhance long-term. value, automating marketing to create scale, and converting customers into a loyal database.
Precision targeting and constantly setting goals
Adapting and optimizing operations to reﬂect the latest digital marketing trends, which leads to sales growth.
Covers full range of customer acquisition methods, including search engine marketing, email marketing, native ads,
conversion rate optimization, and social media.
Uses a rigorous test-and-learn methodology to optimize
campaigns across multiple platforms.

KPI Driven
Payment card industry ("PCI") compliance certiﬁcation
Fraud prevention software into its ecommerce platform that
has allowed PureKana to achieve best-in-class customer
chargeback performance (0.2% or less).

© 2020 PureK Holdings Corp.
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72,6
67,5
56,7

Charlotte’s Web
CBDistillery

Green Road

20,1
Lazarus Naturals

Elixinol

Diamond CBD

12

13,3

15

21
Plus CBD

Bluebird Botanical

35
Hemp Bomb

53,7

99,5
PureKana

Nuleaf Naturals

143
CBD MD

E-COMMERCE OPERATIONS

BUSINESS MODEL

Number of Instagram Followers
(000’s)
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TOP CBD
BRAND TRAFFIC

SimilarWeb 3rd Sept 2020
The brand trafﬁc is the estimated total visits to the site per month

400 000

300 000

200 000

100 000

© 2020 PureK Holdings Corp.

PremiumJane

CBD Pure

HempBombs

FabCBD

CBDfx

Joy Organics

PureKana

MedTerra

CBD Distillery

CBD mb

Charlotte’s Web

0
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BUSINESS MODEL

PUREKANA EFFICIENT

Hemp is grown and harvested in various locations in the
USA, and carefully processed, extracted and quality tested,
creating CBD-rich hemp oil infused into every PureKana
product.
PureKana carefully selects its manufacturing partners based
on certiﬁcations, required licenses, scale cost, and quality.
Focused on developing key strategic relationships with CBD
product vendors to produce its products rather than a costly,
vertically integrated model that other competitors have followed.
PureKana margins very similar to CBD MD and Charlotte's
Web that have fully integrated model.
PureKana has strategic partners in fulﬁllment, marketing
and customer service that have provided PureKana with an
ability to scale its business without need for large capital investments.

© 2020 PureK Holdings Corp.
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EFFICIENT E-COMMERCE
OUTCOMES OPERATIONS

Delivery of a high capacity, highly secure and robust technology platform for its customers and operations.
PCI compliant operations protecting customer’s data
Efﬁcient, secure and low-cost performance of its platform
Best in class e-commerce fraud management

© 2020 PureK Holdings Corp.
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SOURCES
OF GROWTH

PUREKANA: A LEADER IN SCIENCE-BASED WELLNESS
Holistic Wellness powered by active ingredients and nano-science
ONLINE

OFFLINE

GEOGRAPHIC

Active Ingredient
Innovation

Active Ingredient
Innovation

Entry

Customer
acquisition &
retention

Distribution
Expansion:
Grocery, C-store,
Kiosk, Wholesale

Loyalty Program
Paid Advertising:
Inﬂuencers and
YouTube

Acquisition

Build

Build & Acquire

Penetration

Safety & Immunity
CATEGORY

HEALTH

Acquire

Partnership

EU
Latin America
Asia
Canada

Price, Pack,
Architecture
Build & Acquire
Expansion

RELENTLESS FINANCIAL AND OPERATIONAL DISCIPLINE

© 2020 PureK Holdings Corp.
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GROWTH STRATEGY

BUSINESS MODEL

To augment PureKana's strong direct-to-consumer capability, expansion into ofﬂine retail provides access to the broader
CBD market and its consumers.
Currently, PureKana's sales are primarily direct-to-consumer
at 90% of sales. Peer CBD company channel mix is 66%,
making ofﬂine sales growth under-developed and opportunistic.
Today, PureKana currently enjoys distribution in the Drug
c-store and Grocery Channels in approximately 1,800 retail
doors.
By year's end, entry is planned into the c-store and pet with
a channel-relevant innovation portfolio
Conﬁdence in ofﬂine expansion is rooted in a PureKana strategic partnership with an entity currently distributing CBD
to a 14,000-retail door footprint.

© 2020 PureK Holdings Corp.
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“BRICK AND MORTAR” SALES STRATEGY

PUREKANA

NEW PRODUCTS

BUSINESS MODEL

PureKana’s objective is to be at the forefront of market
by incorporating the most recent consumer trends in its
new product development initiatives based in active ingredients & science. The aim of the new products is targeting speciﬁc and high value consumers that
Tend to use CBD on daily basis
Spend more per month than average
Belong to long-term users' category

© 2020 PureK Holdings Corp.
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GROWTH STRATEG

BUSINESS MODEL

AM & PM CBD
Capsules

600mg & 150mg
CBD Body Balm

CBD Honey
Sticks

AM Capsules Proprietary Energy
Boost Blend for
energy

Mint

10mg Honey
Sticks

M Capsules –
Proprietary Sleep
Blend to help with
rest

© 2020 PureK Holdings Corp.

Lavender
Unscented

Original / Chocolate
Mint
Perfect for adding
to drinks or
consuming on
their own

Active
ingredient
tinctures
Melatonin
(1,500 mg)

Pain Relief
Roll-On Gel
Muscle and joint
relief (2,000 mg)

Immune boost
(1,000 mg)
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$7.0

$6.0

3.9

$19.0

25.3

Adjusted
EBITDA

5.8

$25.0

$0.0

64% revenue growth from 2018 to 2019
49% increase in adjusted EBITDA from 2018 to 2019
© 2020 PureK Holdings Corp.
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Adjusted EBITDA, MM USD

$1.0

2019

$0.0

2018

$6.0

$3.0

15.5

$13.0

Revenue, MM USD

2018 VS. 2019

FINANCIAL
PERFORMANCE

The major differentiator between PureKana and rivals is
the discipline to keep operations lean and proﬁtable
leading into a consistent POSITIVE EBITDA since 2018.

YTD 2020

FINANCIAL
PERFORMANCE

The industrial hemp and CBD market is growing, providing a good opportunity for PureKana to continue to
expand and increase its sales.
However, increased entrants into the competitive landscape, COVID-19, and uncertainty with FDA regulations
has impacted CBD industry growth in 2020 as well
PureKana’s sales to date.
Despite decrease in sales, the adjusted EBITDA continues to stay positive unlike other key industry competitors.

© 2020 PureK Holdings Corp.
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All tabular
amounts expressed in millions
of USD

Three months
ended March
31, 2020

Three months
ended June 30,
2020

Six months
ended June 30,
2020

YTD 2020

FINANCIAL
PERFORMANCE

Revenue

3.8

4.0

7.8

Gross (loss) proﬁt

2.5

2.6

5.0

Operating expenses

2.3

2.3

4.5

(Loss) income before taxes

0.2

0.3

0.5

Net (loss) income

0.2

0.3

0.5

Adjusted EBITDA

0.2

0.6

0.8

Total assets

2.9

2.9

3.1

Total liabilities

1.0

1.0

0.9

© 2020 PureK Holdings Corp.
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2018 – 2020

FINANCIAL PERFORMANCE
AND PROJECTIONS

Increased entrants into the competitive landscape, COVID-19, and uncertainty with FDA regulations has impacted
the whole CBD industry growth in 2020. However, it is expected that the impact of COVID-19 to lessen in 2021. In addition, the US House of Representative has before it H.R.8179,
which addresses Hemp and Hemp-Derived CBD Consumer
Protection and Market Stabilization.
Furthermore, we expect that PureKana 2021 sales to increase
through the growth initiatives through the following initiatives:

© 2020 PureK Holdings Corp.

Online and
ofﬂine sales

Geographic
expansion

New products
and category
expansions

Joint ventures
in health and
wellness industry
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All tabular amounts
expressed in
millions of USD

2018 – 2020

FINANCIAL PERFORMANCE
AND PROJECTIONS

Actual

Projected

2018

2019

2020

2021

Revenue

15.5

25.5

14.5

28.0

EBITDA

3.9

5.8

1.2

6.0

© 2020 PureK Holdings Corp.

34

FINANCIAL BENCH MARKS

COMPETITIVE
POSITIONING

2020 YTD
Financial KPI

Gross Margin

65%

46%

70%

66%

Marketing

38%

93%

25%

53%

SG&A

58%

119%

151%

110%

Adjusted EBITDA

10%

-52%

-15%

-19%

Revenue/Employee,
000’s USD

517.8

115.8

67.9

165.8

Not only PureKana benchmarks well close to competitors that
have vertically integrated operations in terms of gross margins
but also the company leads across all other key ﬁnancial
benchmarks comparing to other CBD public companies.

© 2020 PureK Holdings Corp.
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SHARE OWNERSHIP

CAPITALIZATION

Public
ﬂoat

9%

Management
and Insiders

91%

Common Shares

Number of Resulting
Issuer Shares

Management and
Insiders

6,348,848

Public ﬂoat

656,777

Total Common

7,005,625

Preferred Shares

Number of Resulting
Issuer Shares

Founders

1,025,000

© 2020 PureK Holdings Corp.

36

SUMMARY

PureKana is amongst the top ten CBD brands in the US. The
company’s products are perceived as high value by the consumers with proven high-potential for repeat purchases.
PureKana has a history of proﬁtable operations through an
efﬁcient operating model. Therefore, the company benchmarks very well across all key ﬁnancial metrics comparing
to public companies.
The growth strategy involves driving proﬁtability through
product innovation, brick and mortar sales, expansion of
online business to other demographics, and targeted
M&A.
Leadership team has extensive experience and proven performance in CPG’s which will be a key factor achieving the
company’s strategic objectives.

© 2020 PureK Holdings Corp.
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LEADERSHIP TEAM

PureK Holdings Corp.

Paul Norman

Kathy Casey

Brian Meadows

Chairman of the
Board of Directors

CEO

CFO

Paul is CPG expert with over 30 years working

Proven sales executive leader and general manag-

Performance driven executive with over 25 years of

globally for the Kellogg company. He most recent-

er with 30 years of experience in the CPG industry,

experience in operations and ﬁnance. His career

ly served as President North America ($9b in reve-

with track record of building proﬁtable businesses.

include leadership roles with TELUS, GLG, and

nue), and prior to that led Kellogg international.

Her career includes leadership roles with estab-

number of startup companies. Brian joined as CFO

Over the years, he has led major M&A initiatives

lished blue-chip companies such as P&G, Kellogg,

PureKana January 2019.

f rom selection to post integration.

and numerous startup companies.
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Kathy holds a BBA in marketing.

Brian holds

CPA (CMA) and CFA designations as

well as an international MBA.
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BOARD OF DIRECTORS

PureK Holdings Corp.

Cody Alt

Jeff Yauck

Michael Galloro

Director
Co-Founder

Director
Co-Founder

Director

Cody had been CEO of PureKana since 2017, and he

Jeff had been Chief Marketing Ofﬁcer of PureKana

Michael is principal at ALOE Finance, a Toronto

is also currently the Chief Executive Ofﬁcer of

since December 2019. Jeff previously served as

based boutique transaction ﬁrm focused on the

Kushly LLC, a CBD company he founded in 2018

Chief Operating Ofﬁcer of PureKana f rom incep-

small/mid cap public markets space. He has quar-

and the Chief Executive Ofﬁcer of BodyFuel Foods,

tion until December 2019. Jeff is also the Chief Ex-

terbacked numerous go public and M&A transac-

a ﬁtness meal preparation and delivery company

ecutive Ofﬁcer of PJ Marketing LLC, a CBD compa-

tions across various industries operating globally

he founded in 2017.

ny he founded in 2018. Mr. Yauck also founded Oats

and acts a director for public companies. Michael

Overnight.

is a CPA.
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